
4/11/2019 Points of View Reference Center Home

web.a.ebscohost.com/pov/command/detail?vid=3&sid=ac25ac70-fb0a-4292-bd13-303835f28a97%40sessionmgr4010 1/3

Title:

Database:

Citation  HTML Full Text

Counterpoint: A Tax on Sugary Drinks Does Not Solve the Health and Obesity Crises in the
United States. Points of View: Sugar Tax, Jul 2017

Points of View Reference Center

Counterpoint: A Tax on Sugary Drinks Does Not Solve the Health and
Obesity Crises in the United States 

Thesis: Too many factors contribute to obesity and chronic health conditions for sugar to be the only culprit
subjected to taxation. While taxation might decrease the purchase of sugar-sweetened beverages, evidence
suggests this has minimal impact on overall obesity rates, and may instead merely harm the local economy.

Talking Points

Sugar-sweetened beverages are not the only cause for obesity, and a "sugar tax" ignores these many other
factors.

Reduced purchase of sugar-sweetened beverages does not necessarily correlate with reduced overall
calorie consumption, or reduced incidents of obesity.

Taxes on sugar-sweetened beverages can have negative economic consequences without providing proven
health benefits.

Summary
The World Health Organization (WHO) reports that obesity is on the rise in the United States and throughout
the world, but the reasons for this are more complex than mere consumption of sugar-sweetened beverages.
Although studies suggest that consumption of excess sugar can contribute to obesity, beverages are not the
only food products that contain added sugar, and sugar is not the only contributor to obesity. Imposing a tax
only on sugar-sweetened beverages unreasonably singles out one specific product category without
addressing myriad other causes for the obesity epidemic. As Dan Mitchell argues for Fortune, such specific
taxes are unfair and promote the "nanny state" phenomenon of government overregulation.

Additionally, a study conducted by health economist Jason Fletcher of the University of Wisconsin found that
taxing sugar-sweetened beverages was unlikely to affect obesity rates. Fletcher explained that, while a tax
might reduce purchases of sugar-sweetened beverages, people are likely to simply switch to another source of
sweetness to satisfy their cravings. He noted that previous studies--those that suggest sugar-sweetened drink
taxes are effective in combating obesity--often fail to account for this effect because they do not fully track
individual consumption patterns. Fletcher's study found that, while increased taxation did correlate to reduced
soda consumption, it did not appear to reduce overall calorie intake. This suggests that sugar-sweetened
beverage taxes are unlikely to reduce obesity rates or otherwise improve health. Such taxes may affect
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individuals' consumption habits with respect to the drinks in question, but fail to address the many intertwined
factors that can lead to obesity.

Targeting the public's consumption of sugar-sweetened beverages can also have consequences outside of
public health, including actively harming local economies. In Philadelphia, PepsiCo, a major beverage
company, announced in 2017 that it would be forced to lay off approximately 20 percent of its workforce in the
area due to the effects of the city's soda tax. This consequence came only two months after the tax went into
effect. Even in that short period of time, reports indicated that many drink prices increased sharply and local
businesses saw steep declines in sales, according to a March 2017 article in Business Insider. According to
that article, Philadelphia-area retailers indicated they were being forced to cut workers' hours and consider
layoffs. Sugar taxes therefore impact not only the beverage industry, but also many interconnected businesses
and potentially overall economic performance.

Ponder This

The author has presented the fundamental positions for this perspective in the debate. Outline the strengths
and weaknesses of each perspective.

If asked to begin forming an argument for this position, what sources would you need to build your case?
What fundamental information do you need? What opinion leaders in this debate would you look to in
solidifying your argument?

What are the weakest aspects of the position outlined by the author? How might those weaker arguments
help you prepare a counterargument?

What additional Talking Points could you add to support this position?
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